
WEST AFRICAN CONFERENCE ON COUNTERFEITING AND PIRACY

PROTECTING THE CONSUMER AGAINST COUNTERFEIT 

PRODUCTS THROUGH INTER-AGENCY AND SUB-REGIONAL 

COLLABORATION

July 21-23rd, 2008, Accra, Ghana

Alisa Hotel, North Ridge

Overview of Industryôs Initiative Against 

Counterfeiting and Piracy in Ghana 

- Initial Steps and Future Plans

CACIT - GHANAFDB



Economic Background
The Period - 1980s to 1990 was characterised by
ðPoor Macro Economic Conditions
ðLack of Foreign Exchange 
ðHigh Inflation and Interest Rates - above 40%
ðGenerally unfriendly business environment

The Period - 2000 to date has witnessed
ðGood Macro Economic Conditions
ðAvailability of Forex
ðFalling Inflation and Interest Rate (10.5% & 19%)
ðTrade liberalisation and booming commercial sector
ðAn unstable political situation in Cote dõIvoire
ðInternet connectivity
ðThe Dubai effect, 6 flights a week



Economic Implications of Trade Liberalisation

The current economic regime presents opportunities and
challenges to Ghanaian businesses. Access to larger markets
have encouraged increased private sector participation and
improved business efficiencies . On the other hand, the
situation has resulted in uncontrolled imports which has led to
unfair trade practices which often tilt market opportunities to
the disadvantage of local businesses operating lawfully .

For example under the pretext of Trade Liberalisation,
clandestine operators fraudulently capture market shares to
the detriment of legitimate businesses. Those who deal in
illicit trade often do not register their businesses resulting in
losses in government revenue. Piracy and trade in

counterfeit goods are a few of the major illicit business

activities assuming alarming dimensions in Ghana.



Economic Implications of Trade Liberalisation

Counterfeiting and piracy have become an enormous problem in international

markets, and Ghana has not been spared.  T he Singapore Centre for

Political Violence and Terrorism Research estimates that the global trade in

counterfeit goods is estimated at approximately 650 billion US dollars

annually, compared to the global narcotics trade of 322 billion US dollars. 

The OECD puts this number lower at about 200 billion US dollars in 2005 

And why are counterfeit products becoming so sophisticated? 

They used to be only harmless trinkets in the local market place, but today 

they are everywhere. From fake I - Pods to toothpaste, the offerings seem

limitless. The answer is money and profitability compared to the risk.  

Interpol has cited estimates that for every one euro invested in

counterfeiting there is a 10 euro profit. That is a 1000% profit 

rate in the manufacture of fake products.



COUNTERFEIT IMPLICATIONS FOR 

EMPLOYMENT GROWTH

ÅHuge economic implication of counterfeit and illicit trade 

on the creation of employment for the reduction of poverty.

ÅNegative impact on local industries does not allow the 

creation of jobs by local industries.

ÅExisting enterprises closure results in redundancies of 

workers employed in those enterprises



Forms of Counterfeit Trade in Ghana

The viability and market share of many Ghanaian companies

especially those involved in the manufacture of fast moving

consumer goods such as drugs, food, soaps and detergents,

cosmetics, alcoholic beverages, tobacco and textiles have thus

been affected by the infiltration of product look - alikes, brand

imitations or counterfeits. These goods are repeatedly smuggled

into the country or under invoiced by persons engaged in òblack

marketó activities.

ÅImitations 
ðfraudulent production and marketing of brands to ride on the

back of renowned brand names for easy sale. They include

food, alcoholic & non alcoholic beverages, toys, cosmetics, 

drugs and medical devices, electronic goods, textiles and spare parts. 



Forms of Counterfeit Trade in Ghana

Deceptions/Trade - offs
ðcopying of brand features or properties by way of colour, font 

or design thereby creating similarities or likeness; for example 
Laif for Life (cigarettes); Southgull for Sunlight; BIG for BIC, 
Oma for Omo

Apart from their adverse health consequences  to consumers,

the presence of these imitations and trade - offs on the

market results in unfair competition for well - established local

or imported brands. This hampers creativity and investment

in innovation. In recent times, many manufacturers and

brand owners have complained publicly to the

regulatory bodies on the issue of counterfeits and piracy.



Deceptions/Trade - offs



Some Anti - Counterfeit I nterventions in Ghana

ÅUnilever/Police/Food and Drugs Board clamp down on òClose Upó 
toothpaste and imitation OMO from China;

ÅArrest of manufacturer of Southgall by a Chinese company in 
Dansoman by Police/Food and Drugs Board.

ÅKasapreko Ltd/Police cooperation to combat imitated alcoholic 
beverages by local industries;

ÅCustoms, Excise and Preventive Service and British American 
Tobacco Ltd collaboration to fight cigarette counterfeits;

ÅCopyright Society of Ghanaõs implementation of several projects to 
provide security devices for musical productions to fight pirated 
works;

ÅLocal textile factories/Police/CEPS collaboration to prevent 
importation of imitated wax prints.

ÅGSB/FDB market raids to clamp down on unregistered food, drugs 
and chemical products .



Some Anti - Counterfeit I nterventions in Ghana

ÅA workshop on illicit trade in West Africa was held in Accra 
in July 2007. The aims of the workshop were to develop a 
shared understanding of the threat of low cost imports/ 
counterfeits/ òlook- a- likesó and substandard products in West 
Africa and to agree an action plan with targets to reduce the 
threat. This resulted in the formation of a Business Coalition 
Against Counterfeits and Illicit Trade in Ghana (B - CACIT).

ÅThe Institute of Packaging, Ghana, (IOPG) considers that the 
customary method of presenting counterfeit products to 
consumers is through the package both in terms of deceptive 
labelling and disguised source of origin.  In the light of these 
concerns, IOPG has joined forces with CACIT, FDB and GSB 
to build a common front against counterfeit products through 
an EU/ACP anti counterfeit funded project.



Some Anti - Counterfeit I nitiatives in Ghana

ÅIOPG received a grant from the European Commission through 
EU/ACP Business Climate Facility (BizClim) to 

VImprove the legal and institutional framework for facilitating 
effective IPR protection and enforcement of anti - counterfeiting 
and piracy measures at the national level to curb these practices .

VBuild linkages with relevant institutions to continue educational 
programs on counterfeits;

VStrengthen institutions to be able to assist manufacturers protect 
their brand names and trade marks;

VContinue education and sensitization of the public to make them 
aware of the dangers associated with counterfeits.

VCarry out a major study into the socio- economic impact of 
counterfeiting and piracy in Ghana.



Factors Promoting Counterfeiting & Illicit Trade

ÅDuties on imported products

ÅPorous borders

ÅLack of logistics for enforcement by security agents

ÅCorruption especially at the border post 

ÅBureaucracy, lack of commitment and foot dragging by 
Customs officials

ÅHigh profits enjoyed by big buyers and the retailers of 
illicit products

ÅWeak legal and regulatory framework

ÅPenalties for counterfeiting do not deter counterfeiters 
and their collaborators.

ÅRevolutionized digital technologies 



Factors Promoting Counterfeiting & Illicit Trade

ÅConsumers seem to be largely: 

üunaware of the presence of counterfeit and pirated 
goods in the market

üunable to differentiate them from an original due to the 
quality of packaging and labeling of counterfeit 
products,

üdo not place much importance on buying from authorized 
dealers. This leads to a situation where consumers will 
go to the informal market, and search for products that 
seem to be authentic but are significantly cheaper 

than the original



Industry Response and Future Plans

Formation of a Business Coalition against Counterfeit and Illicit 
Trade (BCACIT) with the following commitments

VDrive initiatives to improving the national framework for 
protection of commercial and creative Intellectual 
Property Rights (IPR)

VCollaborate with ECOWAS Secretariat to drive sub -
regional anti counterfeiting and initiatives. 

VStrengthen the CACIT secretariat to progress anti -
counterfeit initiatives and establish a Intellectual Property 
Intelligence Units in various public and private institutions 
performing anti counterfeiting  roles.  



Industry Response and Future Plans

VRaise awareness through sensitization s eminars,

workshops and forums to educate the public, trade and

industry on negative effects of counterfeit products in

Ghana.

VPartner with Customs, Excise and Preventive Service, the 
Association of Ghana Industries, Food and Drugs Board, 
Ghana Employers Association, the Chamber of Commerce 
and Industry, the Consumers Association of Ghana, the 
Standards Board, Ghana Police Service, Attorney 
Generalõs Department, Registrar Generalõs Department, 
and other strategic partners to fight counterfeit



Challenges

ÅBuilding an effective Sub -regional Network

ÅFunding of CACIT and its activities

ÅLegal framework and enforcement of the law

ÅGovernment Attitude

ÅOvercoming corruption

ÅPublic attitude towards counterfeits



CONCLUSION

Counterfeiting consumer products is not isolated

to Ghana. It has assumed uncomfortable regional

and global dimensions. The time has come for

industry to collectively harmonise their efforts,

educate the consumers and the public and draw

attention to the adverse effects of counterfeits

on their business as well as the economy as 

whole.


